THE BASICS

Build a brand strategy —and
establish your communication
channels

A brand strategy determines how, what,
where, when and to whom you plan to
communicate. It’s everything from large
double-page advertisements in national
newspapers —and when you decide to place
them — to your daily Twitter messages.

It’s the content of your communications

and how they look and feel.

By establishing a consistent brand strategy
you'll soon build a fund with immeasurable
value — brand equity. This is the feeling or
value people attach to your brand. Do they
love you, admire you, envy you, desire you?
Even more importantly, are they prepared
to pay more for your service or product

simply because of who you are?

INTELLIGENT THINKING
DELIVERS THE BEST RESULTS —

EVERY TIME
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THE PROCESS

marketing |marketing|
noun

the skills and functions, including
packaging, promotion and distribution,

involved in selling products or services.
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Marketing Matters. Who do
we think we are?

Marketing Matters is an integrated
marketing agency. Through a unique blend
of specialist skills and experience, we inject
energy and life into brands, helping them
communicate effectively with the people

that matter most.

We're both a creator and guardian of our
clients’ brands. This means we manage their
communications, reshape the way they
think about themselves and, if it increases
sales or awareness, change the way they
behave. We do this successfully for clients
across a variety of business sectors, both for

B2B and B2C.

WE ARE BRAND

CREATORS AND GUARDIANS
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Getting to know your inner
brand — with our brand
fin gerprint exercise

The brand fingerprint exercise is about
working with you to understand the
characteristics behind your brand before
attempting to communicate it through

any marke ting activity.

The aim of the exercise is to give you a

brand that will stand out and be noticed.

It starts with a workshop where key
members of your team meet with us to

get to know your brand. We discuss your
vision, profile, attributes and audiences,
what sets you apart from your competition
and, finally, what your proposition is.
These points are interpreted and analysed
and we then present our recommendations

back to you. These will include a clear idea

of the way forward for your brand and

= some recommendations for its future
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OUR BRAND FINGERPRINT
CREATES YOUR UNIQUE

BRAND PROFILE
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Applying all our skills and
experience to give your brand
the holistic treatment

Thanks to our integrated approach and
our distinct skill sets, you can express your
brand with greater consistency and control

— through a range of different channels.

PUBLIC RELATIONS

It might be an online PR campaign,
ablend of print and digital, or a website
that incorporates live footage. Whatever
the solution is, we ensure it’s the one
that best communicates your messages

to key audiences.

Just because we ‘do’ integrated doesn’t
mean we're prescriptive. There are times
when something simpler is appropriate.
On those occasions, we’re happy working
with you to supply a more discrete solution
through one of our key disciplines — digital,

film, creative or PR.

DIGITAL

THE KEY TO A SUCCESSFUL
BRAND STRATEGY IS
MARKETING MATTERS
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THE RESULTS

client |client|

noun

somebody who receives the advice
or services of a professional person
or organisation.
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THE RESULTS

Sunseeker International is one
of the world’s most sought-
after luxury brands, an icon
of style and design excellence.

Continually under threat from its competitors,
Sunseeker demands that the same level of
imagination and creativity that’s ;Lpplicd to

its products is also applied to its marketing.

We've been meeting those demands for

20 years now, building an unrivalled
knowledge of the market and using our
creative skills —in print, electronic media
or advertising — to develop and maintain
Sunseeker’s elevated position. It’s working.
The company’s order books are full for

years to come.
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THE RESULTS

STANDARD LIFE

Established as the Standard Life
Assurance Company in 1825,
Standard Life is now a FTSE 100
listed firm with over 6.5 million
customers worldwide who

rely on the company’s range

of pension, mortgage, savings,
investments, healthcare and
insurance products.

Marketing Matters was asked to write and
design the central brochure and associated
sales collateral for Standard Life’s newly
launched Business Healthcare product.
Aimed both at the end customer and the
intermediary channel, these materials
presented a new modular concept in
health cover, while reinforcing the
approachability and commitment

to service of the Standard Life brand.
We managed to translate a complex
idea into a simple, elegant and easy-to-
understand brochure, working within
Standard Life’s stringent brand guidelines.
The client was delighted with the result.



THE RESULTS

Camper &
Nlcholsons

\CHTING SINCE 1782

MARINAS

Camper & Nicholsons, founded
in 1782, grew to become the
Rolls-Royce of yacht builders.
We're drawing on this rich
heritage while stressing the
exceptional lifestyle promised
by the marinas’ facilities.

The superyacht business is booming.

At current levels of production, four new
craft in this class will hit the water every
week for the next four years, even without
any further orders. Despite this success
story, there’s a chronic \h()rluge of berths
large enough to accommodate these mighty
craft. Step forward Camper & Nicholsons
Marinas, which is developing berths fit for
superyacht-sized craft in some of the most

beautiful destinations in the world.

Through brochure work, a corporate
website, advertising and more, we've used
breathtaking photography, mouth-watering
copy and cool design to hint at the matchless
world that awaits those who buy or rent a

berth through Camper & Nicholsons Marinas.

BRAND CREATION | CORPORATH
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THE RESULTS
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Sub Zero Wolf produces the
finest kitchen appliances in

the world. From enthusiastic
amateurs to world-famous
professionals, the firm’s fans
are numerous, all drawn by
refrigeration, storage and
cooking appliances that combine
style and exemplary function.

The company approached Marketing Matters
for a novel marketing solution — one that
looked beyond adverts and brochures.

We came up with the idea of making a series
of short films featuring celebrity chefs using
their products. Thomasina Miers, Antony
Worrall Thompson, Galton Blackiston,
Simon Rimmer and James Martin all
appeared in the films, helping to show

off Sub Zero Wolf appliances with passion
and energy. The films are now viewable

on You Tube and Sub Zero Wolf TV and so
impressed the company’s US parent that it

will be replicating the process.
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W TECHNOLOGIES

Telesoft Technologies, a company
that specialises in telephony
equipment for monitoring

and media applications for fixed,
wireless and IP networks,
required a new brand that
breathed clarity and coherence.

We began with a brand fingerprint which
helped us gain significant insight into
the qualities that Telesoft embodies

as a company. These formed the basis

of the new Telesoft brand.

Using this hard-earned insight,

we designed and printed a new corporate
brochure that firmly established Telesoft’s
new brand while emphasising the

company’s global presence, core qualities

and proposition. The next step was to
design a range of new product guides
and data sheets — conveying complex
materials in a clear and consistent way,
while ensuring that the key elements

of the brand became a common thread.

The next stage was a new website, which
was designed for maximum usability,
incorporating technology that makes the

user experience as seamless as possible.
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ROYALTON

Royalton is a developer of
exceptionally luxurious properties

' — In prime locations across London
Wb 1 e and the Home Counties.
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The firm asked us to have a broad look at
their materials while specifically marketing
anumber of developments and individual
properties. In keeping with the Royalton
product, our solutions have been extremely
elegant and stylish, and included branding,
ads, websites, brochures, CGls and
fly-through animations. With Royalton
homes still selling well, it’s clear our

approach has been successful.
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BROOKMANS

Brookmans elevates interior
design to a new level.

The company can confidently
provide clients with bespoke
solutions — from hand-built
kitchens through to entirely
new homes.

At the heart of the company is a desire to
build something utterly tailored to a client’s
needs and personality —a product of great

subtlety, beauty and sophistication.

As befitting such an elegant product,
Marketing Matters delivered a sumptuous
marketing programme. We produced

a ravishing website, ad campaign and high-
quality case-bound brochure, dripping with
gorgeous photography. Since the company
re-launched with our support, there’s been

considerable interest in their product.
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THE PEOPLE

contact |client|

noun

approach, call, communicate with, get
orbe in touch with, get hold of, phone,
reach, ring (up), speak to, write to.



THE PEOPLE

Please contact us if you would
like to discuss your brand
strategy with us

Contact Simon Veale, Managing Director, on
01202 777111 or alternatively you can email

him at simon@marketing-matters.co.uk

www.marke ting— matters.co.uk

01202 777111

marketing matters

the integrated creative agency



marketing matters

the integrated creative agency



